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Scope  of  Pl£in:for  Region.  •    '  '  '     ■  ■ 

Tiie  ..{idv/est  Reg  ion  v;ill.  orgauize  a  "Clean  Plate  Club"  campaign  as  rapidly  as -pes-, 
■sible,    ^-n  intensive  program  shall  be  developed' on  a  state  wide  basis  by  th-Q  FDA 
State  Supervisor  t     This  pruDgran  vrill  tie  directly  into  the  Nutrition  and  Food 
Conservation  Prof-rari  which  is  so  imperative  in  naintalning  the  health  of  our  . 
population  at  a  level  ;vhich  is  necassaiy  for  successful  prosecution  of  the  war, 
ai-d  to  nake  possible  the  releaso  of  adequate  food  supplies  for  our  Armed  P'orces 
and  Lena-Luase. 

A  Clean  Plate  Club  campaign  has  been  conducted  at  Lansing,  liichiran,-  a  city  of 
76,000  population..     This  campaign  began  on  July  25  and  was  carried  on  through 
Avigust  25,  19U>,  under  the  sponsorship  of  the  local  Nutrition  Comuiittee  and  the  ; 
'"State  Journal" -cf  Lansing,  ilichigan.     The  sponsors  obtained  the  united  support 
of  l<;.ading  organizations  in  the  city  — such  as  the  City  Garbege  Department,  the 
^     theaters,  the  reta.i]  and  wholesale  food  dealers,  nomemarcers'  eltibs,  women's  clubs, 
^     City  Recreation  Department  and  othe:-s.     The  results  in  the  saving  of  foods  were 
00    measured  statistically  through  a  tabuiuticn  of  the  reduction  in  garoage  removed. ■ 

during  the  campaign  period.    The  enthusiastic  response  •vhich  the  campaign  received 
^     in  Lansing  and  the  convincing  statistical  .-eviden:.e  of  campaign 'effectiveness-  in . 
-the  'form  of  a  substantifc].  ■  reii  otion  in  food  v;as~e  have  encouraged  our  Adnjinistra- 
'".ion  to  launch  such  campaigns  tnrou^^hout  the  rerions.     Further' information  con- 
.jeming  the  Lansing  ca.-ipaign  ap  )ears  in  the  otner  sections  of  this  procedure^  ■ 

The  State  Supervisor  shoula  use  the  list  and  outline  map  v/hi^cV-has  been  sent  to,  , 
him  to  select,  representative  cities  or  to^ras  throughout  txhe  State  as  centers  of 
oafapaign  activity,  following  as  far  as  possible- the  mapped  prot;ram.  Generally 
speaking,  those  cities  and  tov.n-:s  v/hich  influence  a  large-  scope"  of  surrounding 
territory  through  newspapers,  radio  stations,   shopping  or  trading  facilities,  are 
desirable.  -■•  . 

Some  of  the  cities  selected  may  have  state  v;ide  influence,  such  as  the  State 

capitol,  and  cities  in  v/hich  State  universities  and  agricultural  colleges  are 
•located. 

It  is  important  that  there  be  a  strong  local  or  county  Nutrition  committee  to 
.sponsor  the  campaign  of  the  area.  '  ■ 

Objoctives  of  the  Campaign.  ■  '  ■' 

Food  rationing  has  forced  the  American  people  to  give  up  the  complacency  of  peace- 
time and  the  general  conception  that  America's  foo'd  resources  wore  unlimited. 
Rationing  and  rising  food  prices  have  already  induced  a  certain  amount  of  automatic 
food  conservation  in  most  American  homes.    Undoubtedly,   the  amount  of  waste  in 
meats,   canned  goods,  and  other  rationed  foods  has  already  been  somev/hat  reduced. 
In  unrationed  foods  such  as  fresh  vegetables,  bread  and  many  other  items,  there  is 
still  much  waste.     The  public  is  evidently  ready  for  a  food  conservation  campaign 
and  should  respond  v;ell  to  any  organized  effort  to  point  out  the  major  sources  of 
food  waste  and  suggested  measures  for  reducing  it, 

7he  objectives  of  the  Clet^n  Plate  Club  campaign  is  to  got  all  the  people  thinking 
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about  food  v/aste.     It  may  be  objected  that,  in  focusing  attention  on  the  clean 
plate,  we  touch  only  one  phase  of  food  waste  and  that  there  are  raany  factors  that 
cause  food  waste  before  food  gets  to  the  dinner  table.     The  majority  of  the  people 
have  no  direct  control,  however,  over  these  other  phases  of  food  waste.   ■ In  the 
average  family  one  person,  the  housewife,  buys  and  prepares  the  food;  the  others 
simply  eat  or  reject  the  foods  she  selects  and  prepares.     Even  the  housev/ife  has 
no  control  over  the  vvaste  in  retail  stores, wholesale  houses,  and  the  wastage 
farther  back  in  the  chain  of  transportation,  processings  and  harvesting.  Every- 
one eats,  hov/ever,  and  usually  three  times  a  day.     Every  man,  woman  and  child, 
there'fore,   can  take  part  personally  in  the  food  conservation  program  by  joining 
the 'Glean  Plate  Club  or  at  least  by  following  its  injunctions. 

The  more  important  result  to  be  anticipated,  however,   is  that  in  stimulating 
thought  on  the  one  thing  that  everyone  can  do  to  reduce  food  v/aste,   the  Clean 
Plate  Club  Campaign  should  induce  additional  tliought  on  the  part  of  those  responsir 
ble  for  other  phases  of  v;aste.     Through  the  entering  wedge  of  such  a  campiaign,  the 
housewife  may  be  stimulated  to  select  food  m.ore  carefully,   to  store  it  more  care- 
fully, to  prepare  it  more  carefully,  to  avoid  preparing  or  serving  too  much,  to 
relax  certain  foolish  rules  of  table  etiquette,  etc.     Local  restaurant  operators 
and  retail  and  wholesale  merchants  may  similarly  be  brought  into  the  comjnunity 
campaign. 

This  is  the  central  objective  of  the  campaign;     To  enlist  immediate  thought  and 
action  by  everyone,  and  additional  thought  and  action  by  individuals  who  are  in 
a  position  to  contribute  further  in- special  phases  of  the  general  food  conservation 
drive.  '       '  " 

Plan  of  Organization! 

In  order  to  m.ake  a  whole  community  food  conservation  conscious,  it  is  necessary 
to  mobilize  every  possible  channel  of  public  information  and  organized  activity. 

Since  the  Nutrition  Committee  is  in  most  instances  a  subcommittee  of  the  local 
Defense  Council,  all  the  facilities  of  that  organization  should  be  mobilized 
behind  the  campaign. 

If  the  local  Defense  Council  has  sufficient  prestige  and  is  willing  and  able  to 
take  on  the  local  organization  of  the  campaign,  it  should  be  encouraged  to  do  so. 
In  some  communities,  hov/ever,   it  may  be  preferable  to  organize  a  special  committee 
of  leading  active  citizens  to  carry  the  campaign  through.    Wlierever  possible  the 
Mayor  or  City  Manager  should  be  encouraged  to  take  an  active  part  in  the  campaign. 
Whatever  the  organizational  form  ultimately  decided  upon,   it  should  include 
representatives  of  the  - 

1.  Retail  Food  Dealers  -  through  the  Retail  Grocers'  Association 
or  Food  Industry  Committee. 

2.  Vi/holesale  Food  Dealers  -  interests  or  associations. 
3»     Restaurant  interests  or  association. 

I4..    Hotel  interests,  or  association. 

5.  I4.-H  Clubs. 

6.  American  Legion. 
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7. 


Parents  and  Teachers  Associations. 


8. 


Extension  Service, 


9. 


Veterans  of  Foreign  Wars. 


10.  Kiwanis,  Rotary  and  business  men's  clubs. 

11.  Labor  organizations.  '  ■  ■ 

12.  Fraternal-  organizations.  Elks,  Knights  of  Columbus,  etc, 
15.  Cliai.-.ber  of  Commerce, 

lU*  Public  Utilities,. 

15.  Boards  of  Education,  .; 

16.  IJev/spaper  -  Kadio, 

17.  School  and  Youth  Organiztvtior.s,   such  as  Boys  and  Girls ■  Scouts , 

18.  Other  Civic,  Fraternal  and  Patriotic  groups, 

In  all  instances,  however,  the  campaign  should  bo  conducted  by  the  Nutrition 
Committee,  .  . 

In  planning  the  program  and  to  reach  as  many  of  the  units  of  population  and  as 
many  organizations  as  possible,   it  is  recommended  that  various  v/o  rkj.ng  committees 
be  organized  as  a  part  of  the  overall  committee.     In  this  vj-ay,"  groups  such  as  the 
retail  food  stores,  public  eating  places,  men's  service  clubs,  wom.sn's  clubs, 
schools,  youth  groups,  etc.,  can  be  brought  into  active  cooperation. 

The  importance  of  publicity  cannot  be  over-emphasized.     The  following  are  some 
of  the  sources  of  publicity  whicn  should  be  used  to  the  utmost: 

1.  Newspaper.  .  _ 

2.  Theatres. 

3.  Utility  Companies.    '  " 


U»    Large  Advertisers.  '  '  •    '  ' 

5.  Displays  in  Store  V/indov/s, 

6.  Radio,  ... 

7.  Speaker  Committees. 
Etc. 

It  is  important  that  prior  to  approaching  the  selected  community,  a  call  be  made 
on  the  Chairman  of  the  State  Nutrition  Comi.iittee  in  order  that  she  may  be  informed 
of  the  proposal  and  to  ottain  from  her  suggestions  on  carrying  it  through  at  the 
local  level.     Through  her  also,  arrangements  v/ith  the  local  Nutrition  Committee 
may  be  facilitated.     State  Nutrition  Committee  Chairmen  vdll  be  informed  of  the 
general  endeavor  by  the  Regional  Office.  (i 


-  u  - 

J 

The  first  contaot  in  the  selected  community  should  be  with  the  local  Nutrition  Com- 
mittee and  tentative  campaign  plans  should  be  mapped  out  at  that  point.  The  FDA' 
Area  Supervisor  should  be  personally  responsible  for  follow  through  with  respect  to 
FDA's  interest  in  the  campaign.  The  local  Nutrition  Committee  and  the  organization 
established  locally  for  the  campaign  should  be  induced  to  carry  the  major  responsi- 
bility if  the  campaign  is  to  be  of  real  value.  "     '  ' 

It  has  been  accepted  as  a  foregone  conclusion  that  a  Clean  Plate  Club  Campaign  can- 
not succeed  unless  one  of  the  important  newspapers  of  the  city  takes  an  active  part 
in  the  campaign.     Hereinafter  under  the  caption  of  "Campaign  Material  for  the  'Clean 
Plate  Club'  and  the  General  Conserve tbn  of  Food"  are  outlines  which  can  be  used  in 
discussing  the  program  with  the  newspaper  representative. 

It  is  suggested  that  the  Clean  Plate  Club  Campaign  be  carried  on  concurrently  vdth 
the  development  of  the  School  Lunch  Program.     There  is  an  excellent  opportunity  to 
use  schools  and  school  organizations  for  the  dissemination  of  information.  The 
food  crisis  '  brought  about  by  the  War  provides  a  good  psychological  time  for  educat- 
ing the  youth  of  today  on  reducing  food  wastes.     By  getting  the  idea  across  to 
children,   it  will  in  turn  bring  it  to  the  attention  of  parents.  -      ■  ' 

With  each  approved  agreement  for  the  Community  School  Lunch  Program,  the  poster 
"Food  Is  A  Weapon"  is  being  provided  in  sufficient  quantity  for  distribution  to 
each  school.     Thus,  the  way  is  being  paved  for  introducing  this  cam.paign  to  schools. 

Food  Waste  Data. 

The  follov^ing  is  a  listing  of  some  of  the  pertinent  facts  on  food  waste  v/hich  may 
be  of  use  in  the  preparation  of  newspaper  copy  and  radio  scripts,  and  for  general 
campaign  purposes. 

1.  "a  Survey  of  Family  Spending  and  Saving  in  Wartime", 'made  by  the  Bureau  of ■ 
Home  Economics  in  the  Spring  of  19U2  indicated  a  per  capita  consumption  of 
1,1+62  lbs.  of  food  per  year,  that  is  almost  an  even  I4..O  lbs.  per  "day. 

A  study  of  garbage  collection  in  U.Q  representative  cities,  made  by  the  Ameri- 
can Public  ii/orks  Association  in  1939  indicated  an  average  of  2^5  lbs.  per 
person  per  year,   or  .65  lbs.  per  day.    Another  study  made  by  Walter  H. 
Stolting,  Burbau  of  Agricultural  Economics  and  published  in  I9UI  which  covered 
214.7  cities,   indicated  garbage  collection  even  higher  (an  average  of  ^02  lbs. 
per  person  per  year,  or  .85  lbs.  per  day.) 

Garbage  collections  therefore,  appear  to  represent  I5  to  20^  of  the  total  food 
consumed.     Not  all  food  wasted  in  the  home  is  coliected  as  garbage  of  course. 
Since,  however,  a  portion  of  the  garbage  is  inedible  waste  such  as  egg  shells, 
mellon  rinds,   corn  cobs,  etc.,   food  waste  in  the  home  may  be  conservatively 
estimated  at  the  lower  figure  of  1^%  of  food  consumed. 

2.  Food  wastage  appears  to  be  highest  in  perishables  .such  as  fruits,  and  vege- 
tables, and  in  baked  goods,    According  to  an  analysis  of  I60  loads  of  garbage 
made  by  the  Engineering  Research  Laboratory  of  New  York  University,  published 
in  1914.1,  25^  of  the  garbage  consisted  of  green  vegetables,  27%  other  vege- 
tables, 295;^  fruits,   lUfo  baked  goods.     The  remaining  7%  was  meats,  bones  and 
fish. 

3.  Precise  data  on  food  waste  in  restaurants  and  public  eating  places  is  not 
available,  but  the  Restaurant  Division  of  the  Food  Distribution  Administra- 
tion estimates  that  food  waste  of  the  type  which  is  under  the  control  of 
management  runs  from  3  "to  Q%»     In  addition,   it  is  estimated  that  there  is 

a  wastage  of  6%  or  more  in  food  left  unconsumed  on  the  table  by  restaurant 
patrons.     The  total  food  waste  in  restaurants  and  public  eating  places 
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according  to  this  estimate  '//ould  run  betv^een  9  s.nd  ll^. 

I4..  A  study  of  food' waste  in  retail  storos  indicates  that  in  fresh  fruits  and 
vegetables  the  average  is  betv/eon  6  and' For  many  of  the  more  perish- 
able fruits  and  vegetables,  the  loss  is  cons rd'erably  higher..  The  Journal 
of  Corari.erce  estimated  In  19-51-  that  "more  than  million  vrorth  of  perish- 

able  food  is  wasted  6ach.y6i.a-  in  retail  stores  alone  through  lack  of  proper 
refrigeration  facilities." 

5.  Some  idea  of  the  losses  of  food  in  transportation- can  be  gained  from  the 
follovang' report  by  the-  Association  pf  Aiaerican  Railways: 

In  19-^  Ameri'can  Class  I.-  steam  railways  paid  ^8/314.6,152  in  damage 
claims  for 'fdbd' spoiled  in  transit.     For  the  first  six  months  of  the 
fiscal  year  endirig  June-  30,  19i42,  .  they  paid -03, 295,  ij-Sd.    Analysis  of 
damage  claims-  on  21,155  carloads  of  lettuce,   shipped  to  30  eastern 
cities  in  1935j   revealed,  an  a,v-erage  claim  of  ^37»^  P®^  carload.  It 
,  .    is  also  vorth  noting  that  the  damage  claims  paid  do  not  represent  total 
losses. 

6.  It  is  common  knowledge  that,  there,  is.  Cp'hsiderabl6  food  wastage  ;.on  the  farm, 
that  is  food  which  for  various  reasons  is  never*  harvested.  -  Although  no 
segregation  estimate  of  this  loss  on  the  far.m  is  available,  a  study  made 
by  the  Bureau  of  Agricultural  Economics  indicates  that'  the  food  wa.ste  . 
between  the"  time  of  production  and  the  time  the  food  'leaves  the  retail 
store  is  as  high  as  3Cyo  for  tomatoes,  lettuce,   ca'ulif lov/er;'  25/^  for  cab- 
bage,  spinach,   celery;  20)i  for  fruits  like  apples ,■ 'pears,  peaches;  X'^/o 

for  oranges  and  grapefruit.     For  less  perishable  commodities  such  as 
potatoes,  peas,  beets,  the  v/astage  is  relatively  low  (5!::''fco  6^). 

7.  Adaing  the  'wa-ste  from  farm  to  retail  store  to  the  waste  in  the  home,  it 
appears  that  "total  food  v;aste  may  run  between  50  and  ■It.C^o'-.  •■  Considering 
the  amount  of  inedible  v/astage  such  &.s.  egg  .shells,'  melon-  -rind is,,  corn  cobs, 
etc.,  3C?a  v/ould  probably  represent  a  "conservative  estimate  on  total  edible 
food  wasted  in  this  country. 

What  do  these  figures  mean  in  simple  terms?  '  ■  . 

(1)  In  1^14^,   less  than  ll^  of  our  total  food  production  was  set  aside  for 
army  arid  Lend-Lea-se  requirements.     In  our  homes  alone  we- apparently 
v;asted  this  food. 

(2)  The  utmost  increase  in  food  production  hoped  for  in  19U3  represented 
by  the  goals  set- -for  agriculture  is  5/^»  .  It  is  therefore,  obvious  that 
our  biggest  reserve  of  food  is  in  the        or  i+O^o,  which  for  one  reason  or 
another,   is  lost  bet-vveen  the  farm  and  the  garbage  pail,  .  .  ., 

(3)  According  to  the  American  Baker's  Association,  we  are-  now  eating  approxi- 
mately 2  lbs.  of  bread  par  v/eek  per  person.     If  each  home  wastes  only  1 
slice  of  bread  per  week,  it  v/ould  total  34  million  slices,  or  approxi- 
matly  2  million  loaves  each  week,    '.''ihct  would  the  hungry  kids  of  Athens 
or  Chungking  give  for  these  2  million  loaves.' 

ilutritionists  and  medical  authorities  tell  us  that  the  American  diet  is 
.   weakest  in  green  vegetables  and  fruits.     How' is  it  vie  allow  so  much  of 
these  valuable  foods  to  go  to  v/uste  on  our  farms  and  in  our  stores?  Hov/ 
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is  it  9ne  quarter  of  the  food  in  our  garbage  dumps  consists  of  green 
vegetables?     (Maybe  we  need  to  learn  to  prepare  and.  cook  greens  as  well 
as  we'  do  meats  axid.  desserts . )  .  ' 

.  .    (5)'  •  T.hs  little  scraps  of  butter  v/e  leave. on  our  plates:  in  homes  and  restaurant^ 
add  up  to  an  enormous  aggregate.     If  only  -g-  ounce  of  butter  per. capita 
.; ;  '       every  week-  were  saved,'  it  .v/ould  have  provided  enough  butter  to  supply  the 

,,  '  "  needs  of  our. armed  forcqs  last  year. 

(6)  How  much  foolish  food  waste  is'  caused  by  our  rules  of  etiquette?    Can  we 
.  ,,  afford,   in  wartime,   to.  refuse  to  let  Johnny  pick  up  the  bone  in  his 

fingers  and  gnaw  off  the  last  shreds  of .  meat?  -  Is  it  really  good  etiquette 
not  to  tip  your  soup  bowl  to  get  the  last  two  or  three  spoonfuls?    With  a 
■  .shortage  of -fats,  what's  wrong  with  using  bread  ,to  sop'  up  the  gravy  on  the 
:  .  plate?   'Can,  we,  afford  to  prepare  and  serve  more  food  than  the  guests  v/ill  . 

-      ,  ;9at  just  to  keep  up  the  pretense  of  "the  bountiful  hostess"? 

(7)  :   "Spare  the  peel  and  save  the  spud."    When  you  peel  and  boil  a  potato  you 
,     throw  away  1/10  to  l/k  of  its  bulk,  a  large  part  of  its  Vitamin  C,  and  a 

large  amount  of  its  iron,  which  is  concentrated  close  to  the  skin. 

Squeeze  your  grapefruit  dry.'    Just  one.  cup  of  grapefruit  juice  provides 
'       approximately  a  full  day's  requirement  of  VitaminC,    When  you  fail  to 
.■       ■  squeeze  out  the  juice  after  eating  the  pulp  as  much  as  a  quarter  of  the 

value  'you.paid  for  may  be  v;asted. 

Use  of  Campaign  Material,  .      ■    ■  -V 

Suggested  campaign  material  is  attached.     You  may  find  only  certain  ideas  con- 

'     tained  therein  which  are  applicable  or  attractive  to  the  communities  selected, 

'    County  and  local  Nutrition  Committee  Chairmen  and  other  cooperating  agencies 
or  groups  may  find  this  material,  very  helpful, 

■    Clu'b  .membership  should  be  promoted' to  induce  enthusiasm  and  responsibility.  In 
■ '^"Lansing  .this  was  done  by  printing  daily  in,  the  local  newspaper^ .  application  forms 
which,  were  simple  pledges  for  each  member  to  "clean  his  plate"  and  avoid  all 
was,te-  of  food  during  the  V'Jar.    Readers'  interest  was  stimulated  by  personal 
testimonies  bf-  members.    As  a.n  example,  a  lady  te-stified  that  she  had  been  a 
■'  member  all  her  life  as  their  family  had- always  "cleaned  ,  their  plates",  and 
'.considered  -this  habit  an  essential  of  good  table  manners. 

The  newspaper  carried  pictures  of  outstanding  community  leaders  such  as  the  Visit- 
ing Nurse,  Victory  Garden  Chairmen,  college  students,  Y.M.C.A.  representatives, 
Rotarians  and  other  groxips  endorsing  the  program  or  exhibiting  "the  clean  plate". 
These  pictures  showing  the  individual  who  had  cleaned  his  plate  tended  to  serve 
as  a  trademark  and  constantly  kept  the  idea  before; the  public  eye. 

The  enclosures  of  literature  with  the  o.rders  by  grocers  proved  very  worth  while 
in  stimulating  interest  in  Lansing, 

Some  of  the  methods  used  in  Lansing  were  as  follows: 
Minute  Men  (Speakers)  in  Lansing  theaters. 

The  mailing  of  a  kit  of  Food  Conservation  material  to  each  retail  food 
store  in  the  city. 
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Presentations  of  the  program  to  children  daily  during  one  week  in  21 
supervised  playgrounds. 

Presentation  of  the  program  at  weeklymeetings- of  the  Homemakers  Clubs, 
membership  20,000.  '  ' 

The  insertion  of  a  Clean  Plate  circular  in  every  shopping  bag  by  retail 
grocers  during  the  campaign. 

/Daily  newspaper  articles  of  human  interest  'storiesy  pictures,  etc.,  per- 
taining to  . the  program.  ,  '  ■  ■         '  ■  . 

Reports 


The  State  Supervisor's  office  shall  submit  reports  as  necessary  in  order  to  keep 
the  Kegional  Office,  currently  informed  of  the  development  of ■  the  "Clean  Plate  .  • 
Club-II.  Campaign.  ■  ■  .  :  :  .  r.  - 


.!•■■•. 
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CAlviPAIGK  ilATSKIAL  FOR  TilE 
•      "  ■   ■  ■  "CLEAN  ' PLATE  CLUB^'  ' 

AW  •■   ■  - 

The  General  Conservation  of  Food 

Most  of  these  suggestions  are  suggestions  only,   intended  to  assist  the  local  Nutri- 
tion Committee  or  any group  which  accepts  the  responsibility  for  developing  a 
campaign  which,   in  common  with  the  majority  of  campaigns,  will  bear' the  stamp  of 
the  committee's  own  ingenuity  and  effort  if  it  is  a  success. 

Certain  of  the  projects  outlined  here  can  be  applied  to  a  number  of  areas  in 
which  footi  waste  occurs.     Since  the  relative  importance  of  these  areas  of  waste 
will  vary  from  community  to  comraunity,  the  kind  and  the  direction  "of  the  projects 
chosen  for  development  will  of  course  be  discretionary  with  the  local  committee.. 
The  follov/ing  are  known  to  be  important  areas  in  v/hich  food  waste  occurs  at  the 
table: 

a.  In  the  home 

(1)  At  breakfast 

(2)  At  lunch 

(3)  At  dinner 

(U)    Puring  the  midnight  snack 

(5)    On  casual  occasions,  between  meals,  etc. 

b.  In  the  public  restaurants 

c.  In  hotel  restaurants 

d.  At  boarding  houses 

e.  At  the  drug  store  lunch  counter,  etc. 

f.  Community  kitchens,  missions,  etc, 
-          g.  Clubs 

h.  Church  suppers,  etc. 

i.  Schools 

j.     Factory  restaurants 
k.  Trains 
1,  Hospitals 
m.  Sanitariums 

n.     Denominational  or  occupational  homes  for  the  retired,  aged,  etc, 

o.     Homes  for  war  veterans 

p.     County  homes 

q.     Orphan  asylums 

r.     Reform  schools,  etc. 

s.  Prisons 

t.     The  lunch  box 

In  view  of  the  importance  of  the  role  of  the  cooperating  newspaper  in  the  campaign, 
the  local  committee  will  most  likely  want  to  discuss  with  the  newspaper  many  of 
the  projects  under  consideration.     The  suggestions  listed  below  may  be  helpful 
in  these  discussions; 

»____^__1-  ^ 


The  spearhead  of  the  campaign  doubtless  will  be  full  page  announcements  of  ad- 
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vertisernents  over  .the  name.,of  ^  tjhe  CQOpe^-ating  newspaper  -  pages,  very  .similar  ir; 
aim,  '"slant,' and 'content  to' the  'announcements  used,  in.;  the  Minneapolis  Star-Journal 


and  Tribune  campaign* 


The  launching  of  the  campaign  will  be  nevjs  in  itself,  go.od  for  piotiarres  and-  ; 
stories  of  community  leaders  signing  the  pledge  cards. 

.  .-3   . 

The  newspaper  will  probably  v/ant  pictures  and  .stoxies_  of .  children' s  groups  joining 
the  club. 

News,  also,  will  be  the  big-plant  war-workers  doing  a  double  jp.ti  -  ..making:  war  . 
materials  and  joining  up  to  save  food.  -.  -.i.        ■  :..  ■  ••        •       ■  ^ 

Testimonial's  highlighting  early,  results  of  the  campaign  irtight  be  obtained  from 
managers  or  owners  of  leading  restaurants, 

 ,-6——- 


Testimonials  and  suggestions  from  community  leaders  in.  l^pm.e  . economics  .will  .add.  -•■ 
impetus  to  the  campaign..  ..  ..        ;  •  •  o-;'.'  -  ■      '  .'        •■  ■■    '  •■-  ' 

If  the  colleges,  hospitals  or  other  community  institutions  make  worthwhile  con- 
tributions to  the  campaign,  these  will  be  nev/s  .  ■. 

Interesting  material  indexing  the  success  of  the  campaign  might  be  developed 
through  a  charting  of  the  volum.e  of  garbage  handled  by  the  municipal  department 
concerned.     This  department  naturally  would  have  to  be  approached  at  the  beginning 
of  the  canpaign  with  a  request  that  it  keep  a  .daily .  tally  of .  the  truckloads  .handled, 
■af--i't' l-s' not 'aire&dy' "do'irig  so.     Ijewspapers  .in  .those  cities  t.hat  now  bum  or -dump 
their 'garbage' miight  ■tfa.i.l'  tp' what  other  citi.es  a.re  doing  ^.tp '.utilize  •. 

garbage."     .  .  <*•._•;■.■  ..       •  .. 

The  newspaper  might  be  asjced  to  prepare. a  series  of  articles  of  food  waste  and 
its  consequences.'  -This'  series  v/ould'  be  distinct  from  the  news  releases  reporting 
the  launching,  progress,  and  results  of  .the  "Cl.^an  Plate  Club"  drive  as  such,  al- 
though it  v/ould  be  intended  to  run  concurrently  v/ith  the  nev/s  campaign,  and  to 
support  both  the  lon^  fange  and  .  the.  immediate  ob  jectives  of  the  program'. 

Of  especial  interest  would  be  feature  articles  on  food  consen'-ation,  written  by 
one  of  the  Women's  Page  editors  or  by  a..leade.r.  on  ..the  local  :Nutrition.  Committee'. 
And,"  in  fact,  if'tlfie'  article's  v/efe  contributed  by  several  different  leaders  it  is 
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probable  that  interest  in  the  series  would  be  increased  further.    The  theme  for  the 
series  might  be  something  like  this;  - 

"30  Ways  to 'Save  Food  in  Wartime" 

And  it  might  be  divided  into  successive  articles  corresponding  roughly-  to  these 
aspects  of  food  conservation:  -  ;  .-.  '.  . 

a.  Meal  Planning, r,.;.-  ■■' '  ^ 

b.  Marketing -(food. 'aelection) 

c.  ,  Storage ■.  ■  ■y;..  -'''  ^  .■ 
■»  d.    Preparation  ,  ,.  ' 

Q.     Service  ^. „,  '' 

f.  Etiqueti;;e -'('See  No.  37  fpr"  specific  sub ject  matter) 

g.  Left-overs 

The  writers  who  would  be  responsible  ^for  the  production  of  such  a  'series  undoubtedly 
have  access  to  sufficient  source' material., ..-The  three  Dep.artment  bulletins  enclosed, 
however,  may  contain  useful  itemsj, the ''titles  f  ollow:"  -r " 

"Meat  for  Thrif tylieal s"  (Farmer's  Bulletin  No.  I9O8}  ■  ■  ■'■ 
"Fight  Fobd  Waste  in  the  Home."  (AWI  3)  ,  •  ■ 

"Vitamins  from  Farm  to.  You""(AWI  2)_  ..,  ,,  - 

 IX— — . 

*If  the  newspaper  develops  a  series  of  articles  along -the  lines  outlined  above,  it 
might  also  condense  the  articles  into  a  folde.r  a'hd  offer  it  to  readers  with  or 
without  charge.  "  .  .  ,.  ..i"-  ' 

The  supporting  newspaper  may  also  be  willing       -do  a  series  of  .special  i6,rticles  on 
the  farm  produce  of  the  state,  slanting  th^"  series  in  a-way  "to  enli'st  State  pride 
as  a  factor  in  inducing  greater  vigilance  against  weiste  of  the  produce  of  the 
State's  farmers  and  viorkers, 

The  newspaper's  editorial  cartoonist  might  be  asked 'to  develop  cartoons  dramatizing 
the  results  of  food  waste  or  the  necessity  for  food  conservation.     Such  cartoons- 
might  be  invaluable  in  later  phases  of  the  campaign,  aiad.,i-f'  successful, ..enough 
might  be  used  in  poster  form  at  the  national  level*-'  . :  '  •  '■  ■■ 

A  jingle  or  limerick  contest  might  be- built  around- the '"Cl.eain  P5.ate"' theme,  " 

Radio  stations  can  .help. '  Rad.*io'' is „v\rell  situated  to  establish  in  the  minds  of  the 
consumers  the  impression  that  ■"everyone  is  doing  it",  and  c.ould  do  much  to  sell  . 
the  "Clean  Plate"  idea  in  this  manner  through  a  series  of  spot  announcements- 
delivered  by  station  announcers.  ■■  ' 

Such  spots  might  consis-t  of  news  briefs  of  the  launching,  .progress,  , and'^  results  of 
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=the  campaignj  spot  news  iteiasi,  and  .announcenents  designed  primarily  to  promote 
participation  in  the  campaign, ,  similar^  in- treatm-ent- -tp  -some  of  the  announcements.- 
used  in.  the.  War  Bond  piroraotion^ .  ;      ■  .:-  ■      ;•  ■  ■ 

Many  stations  broadcast  morning  pr.ogr&rai?.:rfeaturing  ijiora-KS- e'conomists .     If  this  is 
true  locally,   the  operating  comi'iittee  is  more  than  likely  familiar  with  the  pro- 
gra^is  and  v/illvwant  , to  discuss  .  with  the--sponsors!  means  v/hereby  these  pro^grams' 
might  be  of  aid -to  •the.  food.  .consei-TVQ,t ion  campaign.  .         '  •  . 

If  a  local  station  conducts  a  sidev;alk  broadcast  o.f ■  the  inquiring  reporter  type^ 
the  sponsors  might  cpoper.^te  to  the  extent  of  having  one  program  devei oped  around' 
food  conservation,;.         ■■'.v.--.  :    .'  "■  ■•^■■y- 

 —16  — 


Sponsors  buying  serial  or  variety  programs  produced  locally,  and  stations  sustain- 
ing such  .programs  might  be-v/illing  to  have  .fopd  conservation -plug£  ■  writtteTi-lnto  ■ 
some  of  the :  s^cripts »  ,.  '  ^  ■ 

If  a  local  station  carries  locally  produced  programs  aimed  at  children,  arrange- 
ments might  be  made  to  incorporate  into.,  the  p-rograms-- a  drive  for  members  of  the 
"Clean  plate  Club"  including,  perhaps,  prize  awards  for  children  signing  up  the 
larges.t  -number  o f  - ney(  membe.rs.  .  •        :       .•  „■  •.  •..  • 

Buttons.,  badges,  certificat.ions  of  .membership  are  good  devices  for  holding  interest 
if  the  committee,  newspaper,  or  radio  station  desires  to  use  them,  .       '  .•  ' 

The  possibility  of  ...a  radio  contest  for  adult  listeners .' might  b.e  worth  considera- 
tion.    The  entry  for  such  a  contest  might  take  the  form  of  a  letter  on  a  theme 
similar  to  the  follov/ing:  -»  ■  _ 


Hot/  Vfe  are-  Saving  Food  in  Our'  Home',' 


Interest  in  th.g  contest  .might  ibe.  maintained  through- selection,   for  - personal  ap- 
pearances, ;or;  the  r^dio  -gach 'day  of  the  U  or  5  vromen  who  submit  the  best  ideas  on-  - 
v/ays  to  aaye  -foQjd  in  the -home.*-:: -Personal  ■  appearance  not  only  helps  to  msiintain 
a  listening  audience,  but  it  is  icnown  to  tee  .-unusually  effective  both  as  a  promotion 
method  and  as  an  educational  method.     The  distinction  of  being  selected  for  per- 
sonal appearance  on  the  radio  should  be  sufficient  of  a  "prize"  av/ard.  Further, 
a  number  of  the  ideas  gaineS' through  the "program  might  well  be  valuable  enough 
to  merit  use  in  other  phas'e's-  6f^''i:ne  campeCign. 

Members  of'  the  lo'dal  Nutrition  Cp'mitiittee  might  serve'  as  "judges,  of  such  a  contest, 

■    '  ■  Jk*  V*J*<'-><< rff  *  s(:  *********  H<  >i:  *  >l< 

!  ■  ,-.,^.-.21- — : 

A  concentrated  drive  might  be  undertaken  to  obtain  the  continuing  as.s^istance  of 
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advertisers  using  large  space.    Many  advertisers  use  sufficient  space  to  enable 
them  to  incorporate  Into  their  advertisements  a  message  on  food  conservation 
without  appreciably  diminishing  the  space  actually  required  for  adequate  presenta- 
tion or  characterization  of  their  products  or  services.     These  advertisers  there- 
fore, might  be  persuaded  to  carry  a  brief  message  on  the  vital  necessity  of  food 
conservation,  and,  most  important;   td  carry  the  ''Clean  Plate  Club"  pledge  card 
along  with  a  punch  line  similar  to  the  following:  -   -  •  ' 

"We're  cooperating  in  America's  food  conservation  program.  Let's 
make  good  use  of  the  food  we  have  -  then  we'll  have  enough!  Join 
the 'Clean  Plate  Club'.'     Sign  up  now!     It  won't  cost  a  dime  -  it 
may  save  a  life,'" 


If  the  pledge  card  is  to  be  reproduced  in  reduced  size,  endeavor  to  keep  the  t^/pe 
large  for  easy  reading.     Provision  for  more  than  three  signatures  probably  should 
not  be  attempted,  since  cramped  space  for  signatures  is  known  to ; discourage 
signing. 

Many  business  organizations,   such  as  gas  and  electric  utility  companies,  enclose 
envelope  stuffers  with  their  monthly  statements.     Some  of  these,  organizations 
probably  would  be  willing  to  enclose  special  stuffers  on  food  conservation  along 
with  their  monthly  statements,  or  would  be  agreeable,  at  the  minimum,  to  tying 
into  the  story  of  their  products  or  serv?ces~a  message  on  food  conservation. 


The  department  stores  and  other'  comirtunity  merchants  can  cooperate  in  a  number  of 
additional  ways.    Window  displays  are  effective.     Visual  education  displays  and 
the  graphic  treatment  of  facts  and  figures  might  be  recommended  by  the  campaign 
committee* 
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An  approach  might  be  made  to  billboard  advertisers  in  the  area  -  gas  and  electric 
companies,  for  example.  ..■        ■  - 

A  pledge  card  for  restaurant  patrons  might  be  prepared.    A  quantity  of  these  to  be 
placed  on  each  table  or  at  the  cashier's  desk.     This  device  to  be  in  the  general 
form  of  a  table  tent  -  a  card  folded  double,  with  a  perforation  along  the  folded 
edge.    One-half  of  the  card  to  carry  a  message  on  food  conservation}  the  other 
half  to  be  printed  on  a  postcard.    One  side  of  the  postcard  half  to  carry  the 
pledge  in  a  form  similar  to  the  following:  ^ 

,  ,       ,  "   ■  ;     '  clean  PLATE  CLUB  . .  ■       '     '  '    '  ,       /.'^  ^ 

■  Name-of-Organization-Handling-'Campaign 
Care  of  Newspaper-or-Or.ganization"^Handling-Campaign 

Please  enroll  us  as  members  of  the  Clean  Plate  Club  in  the  Govern- 
ment's Food  Conservation  Program.    We  pledge  to  do  everything  pos- 
sible to  avoid  waste  of  food  during  the  war.    Vtfe  agree  to  "clean 
our  plates"  at  every  meal., 

(Names  and  Address e.^.).      *  ^370  (18) 


**rhe  other  side  of  the  postcard  to  carry,  the -reguliir  mailing  form  -  a  box  for  a  one 
cent  stamp,  plus  the  address-;;.>   '' ,r 


••••  -r-'-'-eiiMN  PIATE  CLUB    ,  . 

Name-of-Orp;£.nization-Handlrng-Caixipaign 
Care  of  llewapaper-oY-Organization-Ha'ndiing-Campaign 

By  means  of  the  •perforatio.ri,_%lo.ng  the  folded  edgQ^'  tl^e '.po.^tcard  v;ill  bo  detachable 
for  mailing.  ...  r: 
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Point-of-sale  -..laterial  is  also  valuable,     Thi§  suggests  , .a  small  -s-ticker,  to  be 
attac'ied  to  one  corner  of  the  daily- restaurant,  menia:  «"  .'  .  ., 

.".  ORDDR  WHAT  YOU  YIAIIT  - 
•  ■  BUT  EAT  ALL  YOU  ORDER  .      ■.• ' 

►    •  This  is  the.  way  . 

to- have  Lriough  to  Eat 
.  '  ~      -  to  Keep  America  Strong  •  ■• ' 

-   '       -  to  Y[in  the  TJar  Quici-cerJ  •       _  ,■  -  '■ 

■  "    I""   Food  Waste  Helps  the  Axisl  : 

Cooperating  restaurants  "might.- be  supplied  with  posters  or  jumbo' v/indow  stickers 
carrying  a  message  similar  tb'..this:  -  .,-  • 

We  are  Cooperating 

vii'zh  the  •■"  ^    '  .■ 

,  ■  Government's 
-     •'       FOOD  COKSERVaTIOU  .  : 

Program  /' ' 

■  ...  * 

Join  ^.the  CL'JAK  PI4TL  CLUB  to  day  J  '   •      ■'"      '  ■  ■ 

^  28   .  '  ■ 


Many  advertising  agencies,  advertising  artists,:  and  illustrators  are  willing  to 
co.itribute  ideas  for  proiects,  copy,  and  'even  fully  developed  campaign  outlines, 
without  reimbursement  and  Tvithout  -Official  credit,  or  with  little  more  recognition 
tnan  a  credit  line.    An  approach-  to  therri  is  v>ro rthwhile. 

Posters  are  most  effective  in  this  tj/pe  of  campaign.    Good  posters  which  are 
developed  may  be  used  in  the._-national  campaign-,   -Below  are  a  few  situa-tions  and 
copy  lines  which  might  provide^  a  springboard  for  a  poster:  - 

a.    Broken  roll  and  smeared"pat  of _ butter  an  a  bread 

and  butter  plate.     Caption  --"Half  an  ounce  of  .,  ■ 
butter  saved  each  week  by  each  o-f  us  would  pro-  ■      .  •.  " 
vide  butter  enough  to  supply  .^i-OOO;  OOO  American 
fighting  men,"  .-  *;'V^ . 
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b.  Dxamatize  the  garbage  can  as  a  Fifth  Columnist  or 

a  thief  stealing  food, ,   Caption  -  "15/^  of  America's 
food  supply  goes  into  the  garbage  pail."  . 

c.  "War-Time  Table  Manners"  Poster.     Create  a  comic 
character  at  the  table.sopping  up  food  with  a  piece 
of  bread,  or  squeezing  the  last  drops  of  juice  from 
a  grapefruit,  or  vigorously  stirring  up  the  sugar  in 
a  cup  of  coffee.     Caption  -  "Food  not  eaten  in  war- 
time cheatin'." 

d.  Picture  of  hungry  American  soldiers  on  field  of 

'  :  ■       .  ,  action  reaching  tov;ard  mirage  o if  "food  waste  from 

American  tables.     Ca,piton  -  "America  Wastes  Enough 
Food  Every 'Day  to  Feed  10, 000, 000  Fighting  Men." 

e.  American  boy  throwing ■ away  half-eaten  apple.  Sha- 
dowy background  filled  in  with  figures  of  emaciated 
European  children  with  reproachful  eyes.     Caption  - 
"We  might  live  on  what  you  waste." 

f.  Picture  of  fat,  bulging  garbage  can'.    Caption  -  "Food 
Waste  -  No,  1  Foe  of  the  Housewife."" 

g.  Picture  of  a  soldier  reaching  over  shoulder  of  sur- 
prised mother,  about  to  stop  her  from  peeling  pota- 
toes.    Caption  -  "Spare,  the  peel  -  Save  the  spud". 

(with  small  display  line  at  bottom  r- 
"When  you  peel  and  boil  a  potato  you 
throw  away  l/lO  to  l/L).  of  its  bulk,  a 
'  large  part  of  its  vitamin  C  and  &,  large 

ftmount  of  ^.ts  iron,,  which  is  concentrated 
close  to  the  skin," 

h»    Housewife  in  front  of  refrigerator,  in  an  attitude 
of  thought,  with  a  bowl  of  food  in  her  hands.  Cap- 
tion -  "Think  NOW  how  you  will  use  the  leftovers," 
(Below)     "Many  refrigerators  are  just  way  stations 
to  the  garbage  can." 

i,     Fi.'^-u.res  representing  Vitamin  A  and  Vitamin  C  climb- 
i.i.-;^  Dut  of  '-oct  f-i-lled  close  to  top  with  water. 
--':■<  ;..  .  Capticn  -  '-Ha  Ha  -  she  didn't  know  we  could  swim,'" 
■       '■•  >  (Footnote")     "Steam  vegetables  or  use  little 

■  ■'■  .. ,  water  if  you.  expect  to  keep  the  precious 

vitamins  in. "    ;       '  '         ■  ' 

■■■   ,j.     U,  S.  Soldier  feeding  hungry  kids  in  Eurape  -  "Before 
;  .  ,    .you  order  think  of  them"  -  Clean  your  plate  r-  Starve 
the' garbage  can.",  ~ 

Industrial  management,  labor  management  committees,  and  labor  as  an  organized  unit 
have  each  made  giant  contributions  to  the  war  effort,,  and  discussions  of  the 
campaign  with  them  should  prove  particularly  resultful.. 
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At  the  earliest  stage  of  the  campaign  endeavor  to  enlist  the  nearby  ti^aining  centers 
of  the  Armed  Forces.    Membership  of  this  kind  will  set  a  good  example  for  the 
civilians  and  should  boost  the  campaign  materially.     Since  the  Army  has  recently 
had  some'  father  unfortunate  publicity  in  connection  with  food  waste  it  may  welcome 
publicity  which' shows  its  carAps  to  be  follov/ing  "CLEAN  PLATE  CLUB"  practices.  ' 

(» .i-ii^M.n J:m   ^.^^  

The  women's  clubs  and 'men's  clubs  might  be  asked  to  join  in  promoting  the  campaign. 
Most  of  them  probably  would  be  willing  to  have  the  "CLEAN  PLaTE  CLUB"  plan  pre- 
sented to  their  members,  and  to  conduct  at  least  one  meeting  as  an  open  forum -for 
ideas  on  food  conservation. 

If  cooking  schools  exist  locally,  endeavor  to  have  them  tie  into  the  "CLEAN  PLATE 
CLUB"  campaign 'through  Special  projects.     Since  the  "CLEAN  PLATE  CLUB"  is  being 
tested  as  a  vehicle  for  national  promotion  of  food  conservation,   it  would  be  help- 
ful to  have  any  such  special  projects  revolve  around  the  "CLEAN  PLATE  CLUB". 

Campaign  projects  involving  children  are  v/orth  consideration.     Lieut,  Ronald  J. 
Chinnock,  who  originated  a  Clean"  Plate"  Club'  in  Glencoe,   Illinois,  more  than  a 
year  ago,  before  he  joined  the  Navy,  found  that  youngsters  from  5  "to  12  were 
enthusiastic  members  and  promoters.    A  mimeographed  newspaper,  "THE  CLEAN  PLATE 
NEWS",   sent  regularly  to  these  members  kaeps  them  on  the  alert, 

A  field  investigation  of  foo'd  waste  might  be  carried  out  by  a  special-  committee  of 
one  ,o.f  the  prominent  women's  clubs.    The  newspapers  undoubtedly  would  be  interested 
in  the  findings. 

 -35—  

Through  one  of  the  community's  amateur  theatrical  groups -arrangements  might  be  made 
to  stage  the  food  show,  "It's  Up  to  You",  at  some  time  during  the  campaign. 

Great  success  has  been  achieved  in  teaching  children  the  principles  of  oral  hygiene 
through  the  medium  of  puppet  shows.     It  is  quite  reasonable  to  suppose  that-puppet 
shows  could  be  used  with . comparable  success  in  tho  food  conservation  program. 

A  series  of  articles  on  wartime  table  etiquette  might  bring  interesting  results. 
The  aim  of  such  a  series  would  be  that  of  breaking  down  some  of  the  foolish  dictums 
that  have  resulted  in  the  waste  of  considerable  amounts  of  food  at  the  table  during 
past  years  -  a  breaking  down  of  these  dictums  and  a  replacement  of  them  by  manners 
more  economical,  more  sensible,  and  more  patriotic. 

Failure  to  eat  all  of  the  soup  for  fear  of  being  thought  greedy  -  failure  to  eat 


2370  (18) 


-  16  - 

the  leaf  of  lettuce  on  which  the  main  portion  of  the  salad  is  frequently  placed  - 
failure  to  eat  all  of  the  peas  or  carrots  or  corn,  etc.,  because  the  last  bits  are 
usually  elusive  and  "it  isn't  polite  to  push  thern"'  -  failure  to  eat  all  of  a  given 
portion  of  food  because  "good  breeding"  forbids  -  these  and  many  similar  practice's 
are  largely  the  result  of  a  formalized  code  of  manners  that  encourages  a  v/aste  of 
food  now  badly  needed  in  the  war  econoiriy  and  the  war  strategy,..  , 

This  revision  of  table  manners  cpuld  be  promoted  through  such  fields  of  influence' 
as  the  Junior  League,  the  women's  clubs j  church  organizations,  sanction  by 
authorities,  on  manners,   skits  on  the  radio,   illustrated  articles  in  the  newspapers 

  .  ^ 

Photographs  of  food  waste  will  drive  home  the  pointi-  'Food  waste  in  .restaurants  ma 
be  graphically  illustrated  by  photographs  of  the  food  left  on  plates  and  dishes 
stacked  on  a  tray  for  removal  to  the  kitchen  following  a  meal. 

A  second  series  of  photographs,  taken,  at.  the-  end.  of  the  campaign,  might  be  used  to 
illustrate  the  results  achieved.  . 

♦Many  campaigns, -given  of  course  a  sound  basic  objective,  have  made  their  mark 
through  an  especially  striking  "human"  appeal.     3uch  an  appeal  may  be  contained 
in  the  story  of  Eddie  Kickenbacher  and  ,hi.s  ■  com-paniorxS  "adrift  on  a  raft  in  the 
Pacific.     First-rate  results  might  be  achieved  by  developing  one  of.,  the  projects 
principally  through  the  use  of  this  story  as  a  reason  for  conserving  food.  Head- 
lines for  such  a  campaign  might  be  along  these  lines:"  -     y         .    .  ,  . 

"What  k  Men.  on  a  Raft  Would 'Have  Given-.f  or  the  Loaf 'of  Bread  that' Molded.' " 

"The  Scorched  Corn  that  Might  have  Saved  a  LifeJ" 

"Four  Men  on  a  Raft  Ask  You  to  Save  Food.'"  _  .  .  .•  .■' 

*Since  there  is  a  general  agreement,  that: at  least  1^%  of^"Oiir  food  is  thrown  into 
the  garbage  can,-  it  might  be  profitable  to  develop  at  least  one  project  along 
these  copy  lines:  - 

"starve  the  Garbage  Can  -  Help  Beat  Hitler.'"  ^         .  '  ' 

"The.  Garbage  Pail  Works  ;f  or.  Hi  .tier  j    .Starve.- 'Eni^  Both"  " 

"The  Less  You  Throw  Away,  the  More  We.'.U.All  .HaVST""'" 

A  review  of  what  everyone  kno.ws  to  be  ..th^.  sources.' bf  was te' in  garlpage,  together  ■ 
with  the  facta- .on  food  wastre  indicat^^..  that  ..such  an  approach  might ,  be  worthwhile. 
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MID^ffiST  REGION 
FOOD  FIGHTS  FOR  FREEDOM 
CLEAN  PLxlTE  CLUB  CAi'iPAIGN 

I,     Introduction  to  FDA  State  Supervisors  through: 

1,  Copy  of  ''Procedure  for  the  Development  of  the  Clean  Plate  Club  Campaign." 

2.  personal  contact  by  Regional  Office  representative, 
II,     Introduction  to  Area  Supervisors  through: 

1,  Copy  of  "Procedure  for  the  Development  of  the  Clean  Plate  Club  Campaign." 

2,  Instructions  from  State  Supervisors  -  (letters  and  personal  contacts). 

3,  Assistance  from  Regional  office  ajid  its  personnel. 

III.     Introduction  to  the  State  Nutrition  Committee  Chairman  through: 

1.  Copy  of  ''Procedure  for  the  Development  of  the  Clean  Plate  Club  Campaign" 
to  be  nailed  from  the  Regional  Office  by  the  Regional  Nutrition  Repre- 
sentative. 

2.  Explanation  of  program  to  chairman  by  the  State  Supervisor  (Blanket  ap» 
proval  by  Chairman  for  inauguration  of  the  program  desirable.) 

rV.     Introduction  to  County  and  Local  Nutrition  Committees  or  other  cooperating 
group  or  agency  through: 

1.     Communication  from  State  Nutrition  Committee  Chairman  advising  the 
Local  Committee  that  an  FDA  representative  will  shortly  discuss  the 
Clean  Plate  Club  vdth  her. 

V.    Planning  the  Prof.ram: 

1.  State  or  Area  Supervisors  to  make  arrangements  for  meeting  with  County 
or  Local  Nutrition  Committees  and  other  interested  groups  listed  in  the 
procedure.    Preliminary  discussion  with  County  Nutrition  Chairmen  to 
decide  on  attendance  at  meeting. 

2.  Copies  of  the  procedure  should  be  distributed  to  various  persons  present. 

3.  Presentation  should  be  made  by  State  Supervisor,  Area  Supervisor,  or 
both. 

The  Regional  Office  should  be  kept  currently  advised  of  meetings  scheduled  and 
progress  being  made. 
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